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INTERVIEW 
__________________________________________________________________________________________

1. Who is your target market?

There is no specific target market, other than those who are within the community of Hurricane. We are working 
towards getting more foot traffic into the space and also get people out and on Main Street. 

2. What is your purpose/goal for this space? 

The ultimate goal is to create a space where everyone in the community are able to enjoy and visit, while still incor-
porating the senior care center within the space. We want to enhance the space to create more safety and cleanliness 
and give it a timeless update. We want to focus mainly on creating the space as a gathering space 
for the community as well as a business for the Seniors in order for them to be able to fund-raise for field trips. 

3. What do you consider to be the problem area of the space?

Currently the space is very outdated and is in need of revamping, there are lighting, layout, codes, and ADA 
regulations that are not being met and need to be adjusted. The restrooms do not meet codes for ADA 
regulations for people with disabilities. The layout of the space is too chopped up and needs to be reconfigured to 
create a an even flow throughout the space. We also need updated lighting fixtures and would like to use LED
lighting. 

4. How will parking be addressed for customers and potential employees? 

We are possibly looking to expand the current space in the future especially if we convert the building to a  commu-
nity center where more people will be occupying the space. 

5. How do you see the space being used in the future? 

The space could possibly become more of a community center rather than just an overall senior center. We are 
thinking about moving the senior center to a newer, smaller location in order to get our best use out of this space
for other businesses, activities, etc. 

6. Is sustainability important to you and the community? 

We want to create a consistent business operation where people will want to return and encourage their peers to visit.

7. What is the estimated budget for the design aspect of the project?

We would estimate a $30,000-$40,000 budget in regards to furniture, finishes, and any other needs for design. 

8. What are your needs vs. wants?

Need to be able to serve a meal capacity of 80-85 meals. Need the restrooms to be ADA regulated. We need to en-
hance the security of the building. Need to accommodate the seniors. 

We would like to update the exterior of the building if possible. Maybe adding a second story to the building in the 
future. 
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INTERIOR CODES AND STANDARDS CHECKLIST

Project Name: Henderson Senior Center    Square Footage: 5,000 sq ft (4,700 sq ft floor space)
Location: Hurricane, WV      Occupant Load: A: 15 net M: 60 gross
Occupancy Classification: Assembly/Mercantile  Maximum Occupant Load: 378 
Jurisdiction: Hurricane      Construction Type: III
Code Official: Danny Brickles    Building: Existing      

CODES AND REGULATIONS

Building Code: IBC 2015, ICC 2015
Accessibility Regulations: ADA 2012, ANSI A117.1, ICC 2015
Plumbing Code: IPC 2015
Electrical Code: NEC 2015

SPECIFIC CODES

  MEANS OF EGRESS:            FIRE SYSTEM

               Number of Exits: 2               Detection: Smoke 
      Corridor Width: 36” Minimum (Actual 104”)                    Firewall Rating: 1 hr Rating 
         Aisle-ways: 30” Minimum               Sprinklers: Every 50’
           Doors: 32” Minimum               Finishes: A, B, & C 
           Travel Distance: 50’
        Dead End Corridors: 50’

  ACCESSIBILITY:                 PLUMBING: 

        Protrusions: 4” Minimum           Women’s: 1 per 75 
    Door: 36” W X 80” H Minimum (Actual 36 “)                         Men’s: 1 per 75 
    Turning Space: 5’ Turnaround                 Drinking Fountain: 1 per 500 

TEST METHOD REQUIREMENTS

 WALL COVERINGS:      FLOOR COVERINGS:

 Steiner Tunnel Test      Steiner Tunnel Test
 Room Corner Test      Room Corner Test 

 CEILING FINISH:       FURNISHINGS/FURNITURE: 

 Steiner Tunnel Test       Smolder Resistance Test
 Room Corner Test      Upholstered Seating Test 
 

CODES
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means of egress

legend
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1/2 diagonal rule

scale: 1/16” = 1’-0”

legend

building distance
62’-8”

distance between exits
40’-4”
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travel distance

scale: 1/16” = 1’-0”

legend

from a to 1 = 144’-8”

from a to 2 = 68’-0”

from b to 1 = 121’-4”

from b to 2 = 45’-2”
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exit sign-age 
requirements
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aisles and aisle-ways

scale: 1/8” = 1’-0”
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accessibility 
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plumbing requirements
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Research
- Tomato+

 Tomato+ is a miniature indoor greenhouse garden that is made in Italy, and has many different 
interesting and innovative components. This device allows you to grow vegetables, spices and herbs in the
 comfort of your own home (Tomatopiu, 2017). However, for my space I plan to use it in a small scale 
commercial setting for the community to utilize together. The plants are not genetically modified and are 
pesticide free which increases sustainability within the building and the “pods” are biodegradable as well
(Tomatopiu, 2017). The most innovative aspect of this company is their program called Michele, who is a 
virtual personal farmer. Michele has a memory, his own recipes that you can select from a cellular device which 
are updated monthly, and maintains all your crops perfectly (Tomatopiu, 2017). This would be a great addition 
to see in the city of Hurricane and is very virtual and user friendly. 

Cited:
Tomatopiu. (2017). Tomato growbox: growing vegetables at home. Retrieved from https://www.tomatopiu.com/

- Hydro Grow 

The company Hydro Grow has created an LED light suitable for indoor gardens or greenhouses. There are three 
types of lamps and each are completely customizable and made in the USA. The SOL is a budget friendly lamp 
that uses a reflector and the same coverage as a HID grow light, but with less wattage (HydroGrow, 2016). The 
ALPHA is geared towards a commercial grower and has 25% deeper penetration and uses 60% less energy than 
the typical HID lights (HydroGrow, 2016). X3 is the most popular product to achieve 50% more penetration 
and again 60% less energy (HydroGrow, 2016). Some of the major benefits of the HydroGrow Led Lamps are 
as follows: they are built to last, they have a low maintenance cost, they are energy efficient, they are 100% 
recyclable, they have high power LEDs, they are fully customizable, and multiple units can be linked together 
(HydroGrow, 2016). 

Cited: 
HydroGrow. (2016). LED grow light | next-GEN SS LED grow lights by hydro grow. Retrieved from 
 http://www.hydrogrowled.com/

-Hurricane, WV

 Hurricane, West Virginia is located in Putnam County and was essentially named after Hurricane Creek 
(e-WV, 2013). Hurricane Creek received its name from surveyors who found the effects of a storm had laid the 
trees down in a peculiar way, thus the name Hurricane. In 1777, James Conner explored the area and purchased 
lands through grants from the governor of Virginia and eventually a settlement of people formed (e-WV, 2013). 
The town was officially formed in 1888 and was shortened from Hurricane Creek to just Hurricane and finally it 
became a city when the population reached over 3,000 people (e-WV, 2013). 

Cited:
e-WV. (2013). The West Virginia Encyclopedia “Hurricane.” Retrieved from: 
 http://www.wvencyclopedia.org/articles/769
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Research
- Motivations for Gardening and Perceptions of Environmental Impact 

Susan Clayton first states that most quite a few Americans like to garden in order to express their feelings and 
social identities, as well as interact with nature in some way (2007). However, at home gardening can be poten-
tially dangerous to the environment therefore gardeners need to be educated on specific sustainable practices. 
In the study, the researchers found that gardeners stated that spending time outdoors, relaxation, and nature 
were the most important factors of gardening, and also considered their yards a place of beauty (Clayton, 2007). 
What is the most concerning is that most of the gardeners were aware of sustainable methods of gardening but 
still chose or use pesticides and chemicals that could harm the environment. It was also found that nature related 
benefits outweighed those of the negative impacts their practices could have on the environment around them.  

Cited:
Clayton, S. (2007). Domesticated Nature: Motivations for Gardening and Perceptions of Environment Impact. 
Retrieved from http://www.informedesign.org/Rs_detail/rsId/3399

- Simply Hydroponics and Organics

Hydroponics is the act of growing plants without soil. There are many different ways to achieve this action 
which are called systems. There are 6 types of systems which are: Wick, Water Culture, Ebb and Flow, Drip, 
N.F.T. and Aeroponic. The most simplest types are the Wick and the Water Culture. The Wick system is a non 
moving system where the solution is drawing into the growing medium (something other than soil) through a 
wick. Drawbacks are that it isn’t very suitable or eco-friendly for large plants or crops (SimplyHydro, 2008). 
With a Water Culture system, plants are held in a floating device and placed on solution, air is then pumped in 
the solution which creates oxygen that is supplied to the roots of the crops. The major drawback of this system 
however, is that many plants do not do well with this system other than lettuce (SimplyHydro, 2008). 

Cited: 
SimplyHydro. (20008). What is hydroponics? Retrieved from http://www.simplyhydro.com/whatis.htm#an-
swer05
 
-Hand Supports to Assist Toilet Use Among Elderly 
 
Elderly have a weaker posture which means they can have trouble getting up and down from a seating position. 
This study was created in order to determine the need of hand rails in a restroom for the elderly. Dekker and 
others stated that getting help from others rather than being able to use the handrails in a restroom weakens the 
quality of life for an elderly person and makes them feel less dependent (2006). Vertical supports were utilized 
more often than horizontal supports when lowering and rising from the toilet (Dekker et. al., 2006). Clothing 
also affected how the elderly would grasp the hand rails, and the power grip, thumb grip, and hook grip were 
used by all participants, and were most preferred. This study concluded that handrails are necessary in the 
restrooms at least for a handicapped stall in order to provide the elderly with a support system when using the 
restroom. 

Cited:
Dekker, D et. al. (2006). Hand Supports to Assist Toilet Use Among Elderly. Retreived from: 
 http://www.informedesign.org/Rs_detail/rsId/3173
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Research

- A Sustainable Approach to Addressing Growth in Urban And Vertical Farming

With the continually growing population and economy, agriculture is becoming more and more needed for crops 
and plants to be farmed. There are also effects such as climate change that put stress on the agricultural
economy. Urban and vertical farming are improving land-based agriculture by providing protection and elim-
inating the use of chemicals, as well as reducing the amount of water used by 90% (DesRoches, 2017). One 
downfall of vertical farming is that there is not enough research on the sizes of these farms, along with the cost 
of them, and how much electricity they could possibly use. Also because urban and vertical farming is fairly 
new, there are no sustainability standards that have been set in stone (DesRoches, 2017). Vertical farming is a 
very innovative and creative way to change the traditional farms that tend to take up quite a bit of land and are 
known for using pesticides and chemicals on their crops. The Association of Vertical Farming and (AVF) and 
Columbia University’s Master of Science in Sustainability Management were able to create standards regarding 
these farms which is very crucial to our environment. 

Cited:
DesRoches, S. (2017). Sustainability certification for indoor urban and vertical gardens. Retrieved from 
http://sustainability.ei.columbia.edu/files/2016/01/Sustainability-Certification-for-Indoor-Urban-and-Verti-
cal-Farms.pdf

-Farmers Market to Improve Access to Healthy Foods 

Farmers markets can be very beneficial to a communities population in order to bring in healthy foods at an 
affordable price. This study was performed to examine what brings in low income families to the local farm-
ers market and any obstacles that might stray them away. The overall observations were that pricing was not a 
barrier for low income families, in fact many of them stated that market prices were cheaper than most grocery 
stores (PPS, 2017). Another observation was that information was key, meaning that shoppers were not aware 
of opening/closing times as well as their location (PPS, 2017). By gathering information it was concluded that 
advertising the farmers market would attract more attention to non-farmers market shoppers, however PPS 
also stated that some people choose not to shop at a farmers market because they would rather get their grocery 
shopping done at one store (2017). In the end, a great market place is somewhere for the community to gather, a 
sustainable environment, and is able to impact the community in the present day and in the future. 

Cited: 
Project for Public Spaces (PPS). (2017). Farmers market as strategies to improve access to healthy food for 
low-income families and communities. Retrieved from https://www.pps.org/wp-content/uploads/2013/02/RW-
JF-Report.pdf-Hand Supports to Assist Toilet Use Among Elderly 
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Research

- Plants Reduce Air Pollution

Global warming is commonly caused by carbon dioxide, nitrogen oxide and other chemicals which are harmful 
to Earth, the environment, and its people and animals. There are ways to weaken the effects of global warming 
such as the use of plants to reduce heat, wind and noise, as well as absorb air pollutants to make the air more 
fresh and breathable (Fujii, 2005). By incorporating plants in and around buildings, you are able to create a 
mechanism against pollution while also adding decor to a space. The common term photosynthesis is how a 
plant is able to purify our air by adsorption (Fujii, 2005). The study shows that more chemicals were absorbed 
in the plant leaves during the spring, summer, and fall, rather than in the winter. This will add to the 
sustainability of the building and the environment while keeping the air clean for consumers. 

Cited:
Fujii, S. et.al. (2005). Effects on air pollutant removal by plant absorption and adsorption. Retrieved from 
http://www.informedesign.org/Rs_detail/rsId/2154

- Costs and Benefits of Green Materials 

Many people do not understand the concept of “green materials” and why they are more beneficial than 
conventional materials. This reasoning is because many people see the price tag of a green material and think, 
how is that better for me or the environment? What they don’t know is that the product is most likely going to 
last them a lot longer than their conventional products and more sustainable. This will in turn essentially save 
money in the long run. Examples of green materials include, high-recycled content, low embodied energy, and 
natural or raw materials (Malin 2000). Although most people turn their heads to the more expensive price tag 
green materials can be produced locally which will low the final cost because transportation as been reduced 
substantially. 

Cited: 
Malin, N. (2000). The cost of green materials . Retrieved from http://www.informedesign.org/Rs_detail/
rsId/2497
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PRogram
Objectives:

- To further develop a commercial use space in order to increase foot traffic of locals among the city of Hurri-
cane, West Virginia. 
- To gain an understanding of commercial design in order to meet the needs of the client and well as the users of 
the space. 
- To properly incorporate sustainable design, as well as meet current Building Codes and ADA regulations

Problem:

- The City of Hurricane, West Virginia is currently in need of an upgrade to their Senior Center located near 
Main Street where many different events take place. The owner of this space is in search of creating a 
multipurpose space that will cater to not only the senior citizens of the community, but to the adults, teens and 
children as well. The client is looking for upgrades in the front portion of the building, including updating the 
restroom facilities to be ADA compliant for the seniors, and newer seating and tables for the dining section. The 
client would like the back portion of the space to be utilized in a more suitable way in order for the community 
to get involved in the center. The exterior of the building should be upgraded to lure the community into the 
space and future expansion is possible for parking and additions to the building. Overall, the client would like a 
timeless and sustainable design that will cater the needs of the community, that will also follow up with current 
codes regarding the building and can be used in the future for other purposes if needed. 

Senior Area:

Design Requirements Include:

-Vestibule
-Seating/Dining Area
-Commercial Kitchen (Given)
-Storage 
-Office Space 
-Game Area 
-Senior Center by Day, Restaurant by Night 

Dining Area

- Host Stand/Waiting Area (used when seniors are not in space)
- 80-85 Meals per breakfast/lunch for seniors 
- Assortment of tables and chair for different configurations 
- Lighting 

Public Restrooms

-Updated in order to be ADA compliant 
-Barrier Free 
- ADA Water Station 
- Men based on occupancy 
- Women based on Occupancy 
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PRogram
Market Area:

- Cashier 
- Refrigeration 
-Water Station for plants 
-Weigh Station 
- Displays 
- Baskets 

Indoor Greenhouse:

- Energy Efficient LED Grow Lights 
- Shelving for plant display/growth 
- Must be separated from market/restaurant 
- Should be accessible to guests 

Other Considerations:

- Energy efficient lighting throughout the space 
- Sustainability is important to include 
- Timeless and modern design 
- Storage is important for each area of the space in order to reduce clutter 
- The idea is to create a business that the community will enjoy, however, the seniors can still benefit from the 
space until relocated in the future. 
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Field Measurements

not to scale



22

CURRENT Electrical/
Lighting PLAN

not to scale
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phase II
schematic design
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prototypicals
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prototypicals



26

prototypicals
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prototypicals
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Criteria Matrix
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Bubbles/Blocks
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Bubbles/Blocks
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Bubbles/Blocks
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Bubbles/Blocks
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Schematics 



34

Schematics 
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Concept 1
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Concept 2
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Concept 3
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preliminary floor plan

not to scale
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phase III
design development 
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final floor plan
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The concept of the Community Center in 
Hurricane, WV is the idea of creating a social 

gathering that welcomes everyone of all ages in 
the community. The entry of the building is 

intended as a multi use space which includes a cafe 
area, game room area, and a possible music area for 
special events that may take place. By day the entry 

is used by the seniors of the community as their 
senior center and by nigh it is used as a cafe and 
community hot spot where dinner is served. The 

back portion of the building is used as an indoor 
greenhouse as well as a farmers market that 

provides the community as well as the cafe with 
fresh produce every day. In order for the residents 
to get the most use out of the greenhouse, rented 

spaces are available to grow your personal produce 
and is  maintained daily by staff. By using light wash 
colors such as pale blue and green, the atmosphere 

of the space is relaxing and inviting. Adding
 texture such as steel, copper, and glass create a 

more modern and timeless design, compared to the 
traditional market and cafe design that will last 

the community for decades to come.

final concept
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rendered floor plan

not to scale
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EXTERIOR RENDERING
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Cafe RENDERING
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market RENDERING
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board layout
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board layout
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phase IV
contract documents



49

demolition plan

legend

scale: 1/16” = 1’-0”

Remove Construction

new construction

existing wall to remain
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dimension plan

scale: 1/16” = 1’-0”
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electrical lighting 
plan
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reflected ceiling plan
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lighting schedule
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fire wall detail

fire rating: 2 hour

materials:

type x & s gypsum board
3-5/8” metal studs
24” Stagger joints
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construction detail
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door schedule
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window schedule
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furniture schedule
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furniture schedule

Lighting for Schedule:

Pendant Lights 

http://www.homedepot.com/p/Globe-Electric-1-Light-7-in-Oil-Rubbed-Bronze-and-Black-
Vintage-Hanging-Caged-Pendant-64172/205441882?
cm_mmc=Shopping%7cTHD%7cG%7c0%7cG-BASE-PLA-D27L-
InteriorLighting%7c&gclid=CMqQlO_x0dMCFQUQaQoduvkCvA&gclsrc=aw.ds

MANUF. NAME # PRI
CE

TOT
AL

a FLASH FURNITURE ALUMINUM INDOOR-OUTDOOR 
STACKABLE CHAIR

48 $27 $1,296

b GLOBAL FURN. USA DINING TABLE 5 $208 $1,040

c SAUNDER OCCASIONAL CHAIR 3 $133 $399

d SOUTHERN ENTERPRISES KELLER SQuare cocktail table 1 $131 $131

e avenue greene sectional sofa 1 $549 $549

f Harper BLVd distressed metal sofa table 1 $80 $80

g simple living udine cafe table 14 $109 $1,526

h boss box arm guest chair 7 $91 $637

i tribeca eco-friendly cubby shelf 4 $87 $348

j ACME EASON BOOKSHELF 1 $49 $49

k ALLEGHENY INDUSTRIAL LOFT BAR TABLE 1 $1,439 $1,439

l MODWAY BENTWOOD BAR STOOL (SET OF 2) 2 $101 $202

m LUMI SOURCE VINTAGE FLAIR ACCENT CHAIR 3 $144 $432

n UNITED FURNITURE MARBLE TOP COCKTAIL TABLE 1 $195 $195

o EUROTABLES PRODUCE DISPLAY RACK 8 $467 $3,736

p ELITE RESTAURANT 
EQUIPMENT

DELI DISPLAY CASE 3 $2,886 $8,658

q STORE SUPPLY WAREHOUSE METAL SHELVING 4 $138 $552

r FLOWERHOUSE ECONOMY SHELF KIT 3 $250 $750

s SMITH AND HAWKEN ELEVATED RECTANGLE GARDEN 
BED

13 $99 $1,287
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finish schedule
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specifications
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specifications
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specifications
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specifications
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specifications
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budget
MANUF. NAME # PRICE TOTA

L

FLASH FURNITURE ALUMINUM INDOOR-OUTDOOR 
STACKABLE CHAIR

48 $27 $1,296

GLOBAL FURN. USA DINING TABLE 5 $208 $1,040

SAUNDER OCCASIONAL CHAIR 3 $133 $399

SOUTHERN 
ENTERPRISES

KELLER SQuare cocktail table 1 $131 $131

avenue greene sectional sofa 1 $549 $549

Harper BLVd distressed metal sofa table 1 $80 $80

simple living udine cafe table 14 $109 $1,526

boss box arm guest chair 7 $91 $637

tribeca eco-friendly cubby shelf 4 $87 $348

ACME EASON BOOKSHELF 1 $49 $49

ALLEGHENY INDUSTRIAL LOFT BAR TABLE 1 $1,439 $1,439

MODWAY BENTWOOD BAR STOOL (SET OF 2) 2 $101 $202

LUMI SOURCE VINTAGE FLAIR ACCENT CHAIR 3 $144 $432

UNITED FURNITURE MARBLE TOP COCKTAIL TABLE 1 $195 $195

EUROTABLES PRODUCE DISPLAY RACK 8 $467 $3,736

ELITE RESTAURANT 
EQUIPMENT

DELI DISPLAY CASE 3 $2,886 $8,658

STORE SUPPLY 
WAREHOUSE

METAL SHELVING 4 $138 $552

FLOWERHOUSE ECONOMY SHELF KIT 3 $250 $750

SMITH AND HAWKEN ELEVATED RECTANGLE GARDEN BED 13 $99 $1,287

globe electric vintage hanging caged pendant 20 $26 $520

pixi 2x2 flat light luminaire 30 $139 $4,170

clayton led flush mount lamp 3 #370 $1,110

Hydro grow led sol grow lights 10 $429 $4,290

traffic master 12x24 Carrara marble vinyl tile 
(1 case covers 20sq ft)

77 $21 $1,617

traffic master 12x12 travertine vinyl tile 
(1 case covers 30sq ft)

20 $26.70 $534

traffic master 18x18 glazed ceramic floor tile 
(1 case covers 17.5 sq ft)

172 $13.76 $2,367
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Lighting for Schedule:

Pendant Lights 

http://www.homedepot.com/p/Globe-Electric-1-Light-7-in-Oil-Rubbed-Bronze-and-Black-
Vintage-Hanging-Caged-Pendant-64172/205441882?
cm_mmc=Shopping%7cTHD%7cG%7c0%7cG-BASE-PLA-D27L-
InteriorLighting%7c&gclid=CMqQlO_x0dMCFQUQaQoduvkCvA&gclsrc=aw.ds

Recessed:

http://www.homedepot.com/p/Pixi-2-ft-x-2-ft-White-Edge-Lit-Integrated-LED-Flat-Light-
Luminaire-FLT22C40MDUP44A/205911378

Surface Mounted:

http://www.homedepot.com/p/Clayton-4-Light-Oil-Rubbed-Bronze-LED-Flush-Mount-
TN-75520/207132493?MERCH=REC-_-NavPLPHorizontal1_rr-_-NA-_-207132493-_-N

Grow Lights:

http://www.hydrogrowled.com/sol-led-grow-lights

custom building 
products

gray standard mortar (one 50lb 
bag covers 100sq ft)

32 $7 $211

ms international 12x12 mosaic wall tile (one case 
covers 20sq ft)

12 $119 $1,428

custom building 
products

glass tile thin set mortar (one 
bag covers 25sq ft)

9 $14 $126

york wall coverings ashford diamond lattice 
wallpaper (1 roll covers 61sq 
ft)

3 $70.45 $211.35

behr premium plus 5 gal light french gray 
interior paint (covers 2,000sqft)

1 $135 $135

behr pro 5 gal white eggshell interior 
paint (covers 2,000sq ft)

1 $66.48 $66.48

total: $40,091

MANUF. NAME # PRICE TOTA
L

budget

Total Budget Price: $40,091

Price Per Sq Ft: approx. $8

** price does not account for 
construction, labor or 

installation 
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Time Log
S M T W TH F S Total:

Week 1 
2/5

1 (1 hr) 
4 (1 hr)

1 (2 hr)
4 (2 hr)

1 (2 hr) 8 hrs 

Week 2
2/12

13 (3 hr)
2 (1 hr)
1 (1 hr)

13 (2 hr) 2 (3hr)
3 (2 hr)

1 (2 hr)
2 (2 hr) 

9 (4 hr) 20 hrs

Week 3
2/19

Phase I Due

3(2 hr)
13 (1hr)

5 (2 hr)
6 (1 hr)

6 (1 hr)
7 (2 hr)
5 (1 hr)

5 (1 hr)
6 (3 hr)

8 (2 hr)
5 (2 hr)
6(1 hr)

19 hrs

Week 4
2/26

5 (2 hr)
6 (1 hr)

6 (3 hr)
8 (1 hr)

1 (2 hr) 13 (2 hr)
7 (1 hr)

4 (1 hr) 
9 (1 hr)
13 (1 hr)

15 hrs

Week 5
3/5

Phase II Due

13 (1 hr)
5 (1 hr)
9 (2 hr)

5 hrs

Week 6
3/12 SPR ING BR EAK

Week 7
3/19

9 (2 hr)
12 (1 hr)

9 (2 hr)
5 (1 hr)

6 hrs

Week 8
3/26

10 (2 hr)
11 (2 hr)

11 (1 hr) 10 (1 hr)
11 (3 hr)
12 (1 hr)

10 hrs

Week 9
4/2

5 (2 hr)
14 (1 hr)

11 (3 hr)
13 (1 hr)
14 (1 hr)

8 (2 hr) 10 (2 hr)
11 (2 hr)
14 (1 hr)

11 (2 hr)
14 (1 hr)

18 hrs

Week 10
4/9

Phase III Due

10 (2 hr)
11 (3 hr)
14 (2 hr)

11 (3 hr)
13 (2 hr)
8 (2 hr)

11 (2 hr)
14 (2 hr)

11 (3 hr)
14 (1 hr)
12 (1hr)

11 (4 hr)
14 (2 hr)

13 (2 hr) 33 hrs

Week 11
4/16
I3 

13 (1 hr) i3 13 (2hr) 3 hrs

Week 12
4/23

9 (2hr)
4  (3 hr)
13 (2hr)

12 (2 hr) 13 (2 hr) 11 hrs

Week 13 
4/30

Phase IV Due

12 (3 hr)
13 (1 hr)

12 (4 hr)
13 (4 hr)

12 hrs

Total Project Hours: 160 hrs

Key:
1. Interview/Site Visits 8. Furniture/Finish Selections
2. Research 9. Floor Plans (Includes Electrical/Lighting)
3. Programming (Goals and Objectives) 10. 3D Perspectives/Elevations
4. Codes Checklist 11. Renderings 
5. Logo/Concepts 12. Specifications/Schedules/Budget

6. Schematics 13. Binder Preparation 
7. Space Planning 14. Board Preparation


