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February 7, 2017

City of Hurricane 3255 Teays Valley Road P.O. Box 1086  Hurricane, WV, 25526

Letter of Agreement
Dear Ben Newsome and Vanessa Ervin,

This letter confirms our agreement for the interior design services that will be provided to your space located in the city of Hurricane, WV. The 
purpose of this agreement is to communicate requirements from the University of Charleston interior design department, and define the scope of 

work and schedule of events agreed upon by each party.  

Scope of Work
Phase I: Attentive completion date of February 21     
Programming 
  Information gathering through interview, field survey,
   and observation
  Research literature and building codes
Phase II: Attentive completion date of March 7
 Schematic 
  Compose three concepts
  Compose three preliminary plans and furniture and
   finish selections
  Obtain client approval
Phase III: Attentive completion date of April 11
 Design Development 
  Inquire estimated budget
  Compile boards and documents for client 
  presentation
Phase IV: Attentive completion date of May 5 
 Contract Documents 
  Construction drawings
  Schedules and specifications
  Compile booklet covering the entirety of the project
Terms of Compensation
There will be no compensation for the above scope of services.
This project is strictly educational and will render the student’s 
 senior studio project at the University of Charleston, WV.

General Conditions
The student is not responsible for full project execution.
Budget pricing will exclude manual labor and construction
Completion of this project will be April 28

The city of Hurricane approves the project proposal with the representa-
tive signatures of 

 __________________________and___________________________
(Please print name)                     (Please print name)

____________________________________________________________
Client        Date

____________________________________________________________
Client        Date

___________________________________________________________ 
  
Alyssa Lang, Student Designer    Date



Establishing Goals

The Goal for the John Henson Senior Center is to provide a space that 
encourages and welcomes the community to gather and seek community 

involvement.  The centralized location of the facility will promote 
pedestrians in the downtown area to come in and spend time.

Collecting Facts

All collected facts and information can be referenced in the letter of 
agreement, interview, field survey, research, amd codes checklist sections of 

this notebook.

Uncovering Concepts

Progrommatic Concept:
The new design for The Gathering should encourage a diverse population 
to come and use the space.  While adhering to the current desires of the 
senior occupants, added elements will also invite other generations to the 

facility.  The new design for the center should render a positive contribution 
to the downtown region of Hurricane, WV.

Determining Wants and Needs

Wants:
 Create inviting environment for diverse population
 Timeless design 
 Simplistic, but also unique design approach
Needs:
 Maintain all aspects of the current commercial kitchen
 Meet accebility codes (ADA)
 Continue to serve the current services to senior citizens

Stating the Problem

Form: 
 The John Henson Senior Center is an occupied space that provides 
various services.  The 5,000 sq.ft. can be divided into two parts. The front 
section, which includes the current dining room, kitchen, recreational 
rooms, offices and restrooms measures 
62’-0” by 62’-0”.  There was a later addition on to this space when the 
back section was added.  The back section occupies a game and recreation 
room and a large empty space.  The back space measures 62’-0” by 36’-10 
15/16”.

Function:
 The Senior Center is to be renovated to attact a diverse population 
from the community.  Pedestrians and foot traffic from the downtown area 
will be able to enter through multiple entraces and use the space to their 
discretion. Accessibility codes and standards will be rendered throughout 
the project to enhance the functionality of the space to the current senior 
occupants. 

Economy:
 The city of Hurricane has contractors that can cover much of 
theconstruction work under a contracted wage.  This contract with the 
given professionals will allow for the alloted budget to adhere mostly to 
inteiror furnishings, fixtures, and added or new installations within the 
facility. The attentive budget is $30,000.00 to $45,000.00.  Thus, rounds to 
approximately $90.00 per square foot.

Time:
 The Putnam Aging Program originated in 1975 and renders the 
success of this program through the John Henson Senior Center.  Additions 
and improvements that have given this program further success have been 
in the form of more services and monetary donations.  Years have gone 
by since the design, aesthetics, and functionality of the facility have been 
adhered to .  Focusing on a timeless design approach to render this facility 
will enhance the services and guest population for the space.

Five-Step Programming Process
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What is your vision for the city of Hurricane?
 Bring people to the downtown area
 Promote foot traffic

What is the goal for the space?
 Attract a more diverse population within the space
 Contribute to making downtown Hurricane enlightened

Are there any problems regarding the space or area that I 
should be aware of?
 The given location of John Henson Senior Center is a 
 facility that provides many services to the senior population. 
  With the absence of another open space to transfer the
 location of the senior facilities and services, the design
 proposal for this space needs to accomodate senior citizens
 and the current routines that they practice.

Do you see the new space as being a business or gathering 
for the community?
 Gathering - If  people are attracted downtown, the business
 factors and money will follow

Who is the target market?
 All age groups
 Accomodate the current senior occupants, but also provide a
 place for other generations to gather and use

Have you thought about moving the Senior Center?
 This is in future plans but will take years to happen.
 There is not another space available, but in the future would 
 like to see it moved

Would you like to see franchizes coming into the space or 
do you prefer local manufactures that are unique to Hurri-
cane?
 We like to keep local mrchants
 There are alot of requirements with chain franchises

How many people occupy the space at a given time?
 The occupant load for meal setting is 80 to 85 occupants

What kind of aesthetics inspire you?
 Timeless design
 Focus on functionality
 Simple design and style with unique features that will attract 
 the community

Do you plan to do anything about parking?
 They really want to emphasize foot traffic and pedestrians in 
 the downtown area
 Emphazise the sidewalk as a walkable community - maybe 
 bring inside design to the outdoors
 Could consider a walk way across the railroad tracks

What is the budget?
 Construction costs are mostly covered with city contractors
 Approximatley $30,000.00 to $40,000.00 total budget

Interview
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Field Measurements
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Site Observations
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According to Good Financial, not every business venture will be a good fit in every small town.  However, there are 15 small business ideas that are 
considered “safe.”  The top 15 small businesses are:

1.  Bakery 
2.  Bed and Breakfast
3.  Bookstore

4. Candy Store
5. Dry Cleaner
6. Florist

7. Frame Shop
8. Franchises
9. Gift Shop

10. House Cleaning
11. Coin Laundromat
12. Salon

13. Gym
14. Photographer
15. Electrician

Two of these 15 businesses ideas that stood out to me were: 
4. Candy Stores can include a soda fountain and ice cream parlor.  Maybe even showcase a candy artisan’s homemade work.  Sugar free, organic, and 

gluten free options can also be considered to accommodate all guests.
8. Opening franchises allows you to rely on the national marketing and advertising budget behind your brand and the customers are already familiar 

with the product.

As mentioned above, these businesses are said to be “safe.”  They can attract children, adults, and senior citizens, a quality that important for a new 
business in a small community.

Walton, Sam. “15 Small Town Business Ideas to Start In Your Own Stomping Ground.” Good Financial Cents. N.p., 05 Apr. 2016. Web. 19 Feb. 2017.

In 1774 a party of surveyors, commissioned by George Washington, traveled down the Kanawha River until they came upon an area at the mouth of 
a creek where they found trees all bent in the same direction. They called the location “the place of the hurricane” after discovering the bent trees. The 
creek became known as Hurricane Creek and by 1811, according to early Virginia maps, the town of Hurricane Bridge appeared where Route 34 now 

crosses that creek near Route 60.
Considering this small amount of historical information from Hurricane’s historical past gave me inspiration for the aesthetics and name of the facility.  

My first thought was “The Eye of the Hurricane.”

City of Hurricane. “About Hurricane | Government.” City of Hurricane. N.p., n.d. Web. 19 Feb. 2017. 

More research on Hurricane, WV led me to search a directory of all the businesses within the community.  Having many ideas for this project, looking 
at a directory that showed business that already existed allowed me to narrow my selection process.  The directory can be found on Hurrican’s website.
Useful information was that helped me to narrow my selections were that the town had several salons and there was a fitness center.  I also paid notice 

to what Hurricane didn’t have and emphasized on the ideas I had that were not present on the directory.

City of Hurricane. “Business Directory | Things To Do.” City of Hurricane. N.p., n.d. Web. 19 Feb. 2017. 

Research
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The SodaStream machine will allow guests to have a sparkling water on a whim and opens up an endless array of flavor options.  SodaStream machines 
provide a great opportunity for one to expand their business and attract new customers.  Having a SodaStream is a more economic option to having an 
actual franchised soda machine.  Buying the syrup in bulk is the only supply that will continuously be needed and this is cheaper than buyin the name 

brank Coca-Cola or Pepsi products.  
SodaStream soda is also healthier than Coca-Cola and Pepsi.  Providing your customers with a healthy alternative to their favorite soda makes for a 

good opportunity to see a lot more of them.

Julie. “SodaStream.” Soda Sherpa. N.p., 29 Dec. 2015. Web. 19 Feb. 2017. 

Frozen yogurt shops are opening up because they are an attractive investment and the stores usually have good profit margins.  Treats are normally 
marked up, as a normal markup price is 59 cents per ounce for produce that costs less than a dime to produce.  

On top of the profit that these stores can bring, labor costs are also low because these chains are self-serve.  Thus, inquiring there is a minimal number 
of employees needed to properly run the business.

Engel, Pamela. “Open Frozen Yogurt Stores.” Business Insider. Business Insider, 14 June 2013. Web. 19 Feb. 2017.

In the U.S., candy manufacturing is a $20 billion a year industry, making candy store startups a “sweet” idea for many entrepreneurs.
The most effective candy store startup business plans focus on localized manufacturing and retail operations, with the possibility of expanding their 

reach through online retailing (or ecommerce). Although the smell of your confections will invite foot traffic to your candy shop, an exceptional busi-
ness website has the potential to drive sales.

To succeed as a specialty candy store, you will need to become a master of niche marketing strategies. As a niche candy store owner, you will be ex-
pected to be an expert in your niche, so it’s important to make sure the niche you choose showcases the strongest aspects of your candy-making skill 

set.

Ventures, Gaebler. “Business Ideas.” Resources for Entrepreneurs at Gaebler Ventures RSS. N.p., 2015. Web. 19 Feb. 2017. 

Bakeries and stores of local, homemade goods create a loyal customer base.  High traffic locations can make for easy profits, and being a small bakery 
allows you to alter recipes to meet customer’s dietary needs and requirements.  

Bakeries are something that the general public will embrace.

Gaille, Brandon. “Starting a Bakery.” BrandonGaille.com. N.p., Sept. 2015. Web. 19 Feb. 2017.

Research

8



Naomi Miller has found that LED-powered lamps and fixtures could be helpful solution to the aging population.  LED is only 1/5 of the temperature 
and could reduce the instances of some burns in the home.  However, to eliminate the possibility of glare, its important to block any direct view of the 

LED.  You can do this by using baffles, louvers, lenses, reflectors, or lampshades.
When it comes to task lighting, the placement is crucial. Fifty to One- hundred footcandles or more is suggested for task areas with even illumination.
Some good characteristics of good lighting for aging vision are as follows:
1. Uniform ambient lighting 
2. Fixtures should conceal the bulbs/tubes from view
3. Layers of light
4. Good color rendering
5. Task lighting should have a high light level and be adjustable in position and light levels
6. Avoid light sources that give glare (i.e. halogen)

Frebowitz, Edward. “Brightening the Home for Seniors.” EnLIGHTenment - The Lighting Industry Trade Publication. N.p., 03 Dec. 2012. Web. 19 Feb.
  2017.

Creating a timeless design is composed with some of the following characteristics:
 High Drama - Creating an emotional experience is a well-designed space
 Size it up - You must think about the space vertically and horizontally.  Use design to manipulate perceptions.
 Color and Texture - This designer who has perfected timeless design paints north-facing rooms a cool color and puts warmer tones in west or 

south-facing spaces.
 A light Approach - When lighting a room, use layers. For ambient light, try a chandelier with light shades, which can give a beautiful, warm 

glow, and small lamps for intimacy.
 Masters of Taste - Always remember we are in a moment in America where taste often comes from the street.  The new generations are tearing 

down houses and putting up particleboard palaces.

Abramovitch, Ingrid. “Achieving Timeless Style.” ELLE Decor. ELLE Decor, 28 May 2015. Web. 19 Feb. 2017. 

There is a science behind self-serve frozen yogurt shops that make the stores more profitable.  Some of the practices used for the design are as follows:
1. Using the color green to remind customers of fro-yo being a healthy dessert option
2. Using rounded fonts in logos allows for a softer look that can actually make customers want to eat more
3. Paying attention to lighting.  Bright lights are very important, while they should highlight the yogurt machines and toppings.
a. Many chains use bright, but low hanging lights.  This gives the desired brightness without being harsh or overwhelming.
4. Using cute mascots to attract core customers

Penn, Alyson. “How Frozen Yogurt Shops Are Designed .” Business Insider. Business Insider, 25 July 2014. Web. 19 Feb. 2017.

Research
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Likewise to the above reference regarding timeless design, the following are suggestions from Veranda magazine on achieving timeless design:
1. Balance comfort and aesthetics
2. Don’t start with furniture and finishes- focus on interior architecture
3. Create a link between a third vintage, a third contemporary, and a third custom
a. This creates a balance between old and new design that results in a timeless composition

López-Cordero, Mario, and Dayle Wood. “Timeless Style – Revealed.” Veranda. N.p., 9 Sept. 2015. Web. 19 Feb. 2017. 

The Putnam Aging Program is a nonprofit service agency dedicated to providing quality services to the senior citizens in West Virginia.  Hurricane, 
West Virginia’s center for this program is the John Henson Senior Center.  Putnam County Aging Program does not discriminate against an individual 
with a disability in connection with the operation of its programs and services.  This program provides homecare, meals, events, transportation, and 
careers for the communities aging citizens.
Therefore, considering the assigned building for my senior project and regarding the ADA requirements it adheres to- further reconstruction and 
design proposals will also comply with ADA and the guidelines of the codes and Putnam Aging Program.

Putnam Aging Program, Inc. “About Us.” Putnam County Aging Program. N.p., 1975. Web. 19 Feb. 2017. 

Research
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Project Name: John Henson Senior Center
Date: April, 28, 2017
Location: 2800 Putnam Ave. Hurricane, WV, 25526
Space: Commercial
Construction Type: 
Building: Existing
Occupancy: Mixed
Jurisdiction: City of Hurricane

Code and Regulations:
Building Code: IBC 2015
Plumbing Code: IPC 2015
Electrical Code: 2017
Accessibility Code: ADA and ANSI 117
Fire Code: NFPA 2015

Area: Mixed Occupancy
Classification: Group A, Group M
Load factor: 
 Assembly: 15 net
        200 gross (Commercial Kitchen)
 Mercantile: 60 gross
Allotted Square Feet: 
 Assembly: 3,844 sq.ft. (appx. 375 sq.ft. commercial kitchen)
 Mercantile: 2,290 sq.ft.
Occupant Load:
 Assembly: 125
 Commercial Kitchen: 2
 Mercantile: 38
  Total: 165
Number of Exits Required: 3
 One Exit per 49 occupants
Corridor Width Required: 36”
Restrooms: 2
 One Male and Female per 75 occupants

International Building Code:
 1003: Ceiling Height not less than 7’-6”
 1008.1.1: Clear Width 32”
  Max. Width of Door Leaf
  Min. Height 80”
 1008.1.3.4: Access Controlled Entrance Doors
  Sensor shall be provided on egress side
  Activation of automatic sprinkler or fire detector system
   shall unlock the doors
 1014.3: Common Path of Travel Min. 65’
 1016.2: Exit Access Travel Distance w/ Sprinkler 250’
 1018.2: Min. Corridor Width 36”
 1002.4.4.1 Wheelchair Space 30” Min. Width, 48” Min. Length
ANSI
 304.3.1: Circular Turn Space 60” Min. Diameter
 304.3.2: T-Shaped Turn Space 60” Min. Square
 404.2.3.3: 18” Min. Front Approach, pull side door
 1011.1: Exit and Exit Access doors shall be marked by approved
   exit signs readily visible from any direction of  
   egress travel
ADA
 Side Approach: 42” Clear Space, push side door
  48” clear space, pull side door
 407.2.2.2: Visible Signals centered at 72” Min. Above Finish 
Floor

*See Overlays located on pages for code descriptions.

Codes Checklist
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Code Overlays
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Code Overlays

Exit Access

Exit or Exit Discharge

Public Way

Means of Egress
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Code Overlays
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Code Overlays

SD
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Emergency Lighting
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LEGEND
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Prototypicals
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Criteria Matrix
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Bubbles
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Blocks
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Primitive: This design will be related to 
preserving the character of historical 

development.

Reminisce: This design will allow users to 
indulge in an enjoyable recollection of past 

events.

Accommodating: This design will fit the users 
wishes and demands in the most helpful ways.

Reflect: This design will allow users to think 
about memories or ideologies regarding past 

design.

Accessible: All users of the space will be able 
to access and use the amenity with ease. 

 

Concept One
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Whimsical: This space will be playfuly quaint or fanciful in an 
appealing and amusing way.

Reference: This space will take action in mentioning or alluding to 
something (the City of Hurricane).

Organic: This space  will be filled with elements that are related to or derived 
from living matter.

Energizing: This space will supply users with energy by enhancing thier 
vitality.

Accessible: All users of the space will be able to access and use the 
amenity with ease. 

 

Concept Two
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  playful: 
This space will be viable of giving or expressing pleasure and 

amusement.

exaggerate: 
The elements of this space will be altered beyond normal or due 

proportions.

Character: 
this space will be enhanced with distinct qualities that will allow 

for an individualized concept.

VIBRAnT: 
This space will BE BRIGHT AND FULL OF ENTHUSIASM.

Concept Three
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Reminisce: 
This design will allow users to indulge in an enjoyable recollection of past 

events.

Character: 
This space will be enhanced with distinct qualities that will allow for an 

individualized concept.

Primitive: 
This design will be related to preserving the character of historical 

development.

Energizing: 
This space will supply users with energy by enhancing thier vitality.

Concept Four
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Concept Four Sketches
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Preliminary Floor Plan
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Final Concept
(aRevision of Concept Four)

 The concept for The Gathering is to create a design reminiscent of the past.  Current occupants of the 
center are able to recollect characteristics of past design that new generations are not always familiar with.  
Revitalizing the space with the theme of an old-fashioned soda shop and ice cream parlor will enhance the 
stay of the current occupants while also attracting the surrounding community.
 The Gathering will house a restaurant run by the Putnam Co. Vocational Technical Center culinary 
students during the evening hours. Within this perimeter, current services of the Senior Center will be 
accommodated while also utilizing the space after hours to generate new business.
 The goal of The Gathering is to draw the community to the downtown area. Enhancing the character 
of the space, providing unique amenities, and allowing local students to practice in a restaurant setting are 
elements that become the package for a rendered design that will help enhance community revitalization. 
Downtown Hurricane will flourish when people “Gather” together.

29



Final Floor Plan
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Furniture Selections
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Furniture Selections
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Finish Selections

Floor Equipment Finish Floor Tables

Counter Finish Counter Finish Paint Paint
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Presentation Drawings
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Presentation Drawings
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Presentation Boards

COMMON AREA
1,275 SQ.FT.

VENDOR
134 SQ.FT.

FROZEN YOGURT AND SODA BAR
279 SQ.FT.

BAKERY
110 SQ.FT.

MEN RESTROOM
 144 SQ.FT.

WOMEN RESTROOM
 144 SQ.FT.

KITCHEN
331 SQ.FT.

COMMON AREA
1,700 SQ.FT.GAME ROOM

289SQ.FT.

OFFICE
192SQ.FT.

STORAGE
186 SQ.FT.

STORAGE
75 SQ.FT.

STORAGE
132 SQ.FT.

The

Gathering

A

1
FLOOR PLAN
SCALE: 1/8”=1’-0”

A
2

B
2

C
2

Concept
The concept for The Gathering is to create a design reminiscent of the past.  Current occupants of the center are able to recollect 

characteristics of past design that new generations are not always familiar with.  Revitalizing the space with the theme of an old-fashioned 
soda shop and ice cream parlor will enhance the stay of the current occupants while also attracting the surrounding community.

The Gathering will house a restaurant run by the Putnam Co. Vocational Technical Center culinary students during the evening hours. Within 
this perimeter, current services of the Senior Center will be accommodated while also utilizing the space after hours to generate new business.
The goal of The Gathering is to draw the community to the downtown area. Enhancing the character of the space, providing unique amenities, 

and allowing local students to practice in a restaurant setting are elements that become the package for a rendered design that will help 
enhance community revitalization. Downtown Hurricane will flourish when people “Gather” together.

B

1
OUTDOOR PERSPECTIVE
NOT TO SCALE 1

N
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Presentation Boards
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Dimension Plan

94
'-1
1 16
"

38
'-9
1 16
"

11
'-7
1 2"

15
'-1
11
3 16
"

11
'-1
3 4"

16
'-8
"

10
'-1
1 8"

28
'-6
7 8"

55
'-4
"

68'-0"

27'-0"28'-4"12'-8"

10
0'
-5
1 16
"

45
'-0
"

55
'-5
1 16
"

38
'-9
1 16
"

16
'-8
"

23
'-4
"

4'
-8
1 16
"

17
'-0
"

62'-8"

49'-258" 13'-538"

13'-11" 6'-4" 42'-5"

10
'-7
1 2"

8'-538"3'-4"8"

9'-7 916"

3'-9 316" 3'-0" 21316"

15
'-2
5 16
"

8"

28'-6"8"

2'
-1
0
1 16
"

3'
-0
"

11
5 16
"

3'-111516"

2'-678"6'-4"13'-3"

51
3 16
"

3'
-4
"

12
'-2
3 16
"

4'-8"

6'
-1
11
5 16
"

11
9 16
"

1'
-5
9 16
"

2'-112"3'-4"15'-612"18'-8"1'-111316"6'-4"1'-0 316"

8'
-0
3 16
"

7'
-1
11
3 16
"

9'
-1
1
7 16
" 14'-578"

5'
-0
11 16
"

4'
-1
0
5 16
"

11
'-7
7 16
"

3'
-4
"

1'
-0
9 16
"

11'-8"
22
'-8
"

7'-1 316"

3'-2"534"

7'-9 316"

16
'-0
"

3'-101316"

5'-012"

5'-0 516"3'-1"

2'-51516"16'-0"2'-11516"6'-4"1'-4 316" 5'-4" 15'-111316" 5'-71516"

39



Demolition/Construction Plan
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Electrical/Lighting Plan
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Single Pole Switch
Duplex Receptacle Outlet
GFCI Receptacle Outlet
Electrical Box
Occupancy Sensor
Recessed Can Downlight
Suspended Pendant
2 x 2 Recessed Fixture
2 x 4 Recessed Fixture

LEGEND
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A4

1

A51

A4

A5

2

2

Reflected Ceiling Plan

legend

return

supply

refer to lighting plan legend for keyed fixtures 42



Wall Section

Two layers 34" Type X gypsum board or veneer base applied to each side of three 5/8" metal studs, 24" o.c.
Use 1" Type S gypsum board screws 32" o.c. for base layer, and one 58" Type S gypsum board screws 12" o.c. to edge

and 24" o.c. to intermediate studs.  One side, third layer, 14" or 38" gypsum board or veneer base applied with
laminating compound.  Stagger joints 24" o.c. each layer and side.

Discription based from "Architectural Graphic Standards" by Ramsey and Sleeper
Refer reference for further information

Two-hour Fire Rated Wall Section
(8" wall thickness)
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Construction Detail
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Door & Window Schedule
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Door
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Door
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Frame
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1 Single
Flush

13 3' - 0" 6' - 8" 0' - 2" Steel Wood
Veneer

1 hr Steel Wood 8

3 Double
Panel

18 6' - 0" 7' - 0" 0' - 2" Steel Wood
Veneer

2 hr Steel Wood 3 Interior Fire
Wall

4 Sliding
Closet

28 4' - 0" 7' - 0" 0' - 2" Wood Wood
Veneer

45 min. Wood Wood 1 Sliding
Closet

5 Cased
Opening

36 3' - 0" 7' - 0" Steel Wood 1

6 Cased
Opening

37 6' - 0" 7' - 0" Steel Wood 1

7 Double
Glass

38 6' - 0" 7' - 0" 0' - 2" Steel-Insula
ted Glass

Steel-
Glazing

2 hr Steel Steel 2 Exterior

Window Schedule

Type Mark
R.O.

Type Material Sill Height Finish
Glazing

Width Height Thickness Type

A 16' - 0" 4' - 0" Fixed Steel 4' - 0" Painted
Steel

1" Tempered

A 16' - 0" 4' - 0" Fixed Steel 4' - 0" Painted
Steel

1" Tempered

B 5' - 0" 4' - 0" Fixed Steel 4' - 0" Painted
Steel

1" Tempered
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Furniture & Finish Schedule
with Cost Estimation

Symbol Manufacture Description Product Number Quantity Price Total
A Mod Made Dining Room Chair MODW1107 22 $84.00 $1,848.00

A2 Commercial Furniture 
Center

Luna Stacking Arm 
Chair

CF2022-P 22 $8.56 $188.32

B Commercial Furniture 
Center

3’ Square Dining 
Room Table

CF562 3 $36.00 $108.00

B2 Commercial Furniture 
Center

Dining Room Table 
Base

CF534-TB 3 $32.00 $96.00

C IKEA Extendable Dining 
Table

901.168.07 2 $119.00 $238.00

C2 Cottage Home Custom Length Farm 
Table

- 1 apx. $100/ft. $100.00

A3 Commercial Furniture 
Center

Dining Bar Stool CF6011-B 6 $48.00 $288.00

A4 Commercial Furniture 
Center

Bar Stool CF261-PB 4 $59.00 $236.00

C3 Commercial Furniture 
Center

Aluminum Table CF270-T 1 $75.00 $75.00

C4 Commercial Furniture 
Center

Aluminum Bar Table CF264-T 2 $105.00 $210.00

C5 ACHLA Octogonal Dining 
Table

ACH1435 2 $213.99 $427.98

A5 Compamia Dolce Stacking Dining 
Arm Chair

25304 12 $259.96 $3,119.52

D Hayneedle Steel Patio Umbrella HN-SOX359 2 $67.94 $135.88
E Flash Furniture Alon Series White 

Configuration
apx. 8 $275.40/each modular 

piece
$2,203.20

D2 Awnings Elite Door Awning 
36”

ELI 1 $225.00 $225.00

D3 Awnings Elite Door Awning 
60”

ELI 1 $278.00 $278.00

F Taylor Frozen Yogurt Ma-
chine

C723ADA 3 $5,995.00 $17,985.00

F2 Soda Dispenser Depot Countertop Seltzer/
Still Water Dispenser

ui00202B 1 $1,299.00 $1,299.00
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Furniture & Finish Schedule
with Cost Estimation

This price excludes banquette seating and frozen yogurt machines.

*Seating can inquire donation *Cost total with frozen yogurt machines = $54,044.90

Cost Total = $36,059.90Client Budget $40,000
47



Furniture SchedulePlan
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Specifications
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Specifications
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Date Phase Task Time
02-02-2017 Phase I Research 00:30

02-07-2017 Phase I Research 00:15

02-09-2017 Phase I Research 01:00

02-10-2017 Phase I Research
Programming

     Process

02:00

02-19-2017 Phase I Notebook 
     Composition

02:00

02-20-2017 Phase I Notebook 
     Composition

01:00

02-21-2017 Phase II Citeria Matrix
Prototypicals

03:00

02-23-2017 Phase II Bubbles/Blocks 03:00

02-24-2017 Phase II Concepts
Sketches

FF&E

03:00

02-26-2017 Phase II Concepts
Sketches

FF&E

02:00

02-27-2017 Phase II Presentation 
Preparation

00:15

02-28-2017 Phase II Client 
     Presentation

Revisions

03:00

03-02-2017 Phase II Preliminary Comp. 
Plan

02:00

03-03-2017 Phase II Concept 01:00

03-06-2017 Phase II Notebook 
Composition

01:00

03-07-2017 Phase I & II Timeline
Prepare for 

Mentor Meeting

02:00

03-09-2017 Phase III Component Plan 03:00

Date Phase Task Time
03-21-2017 Phase I & III Concept 

Component Plan
Codes

02:00

03-23-2017 Phase III Mentor Meeting 01:00

03-24-2017 Phase III Furniture Selections 01:00

03-26-2017 Phase I Logo Design
Notebook 

Composition

03:00

03-28-2017 Phase III Floor Plan
Presentation 

Drawings

04:00

03-30-2017 Phase III Presentation 
Drawings

04:00

03-31-2017 Phase III Presentation 
Drawings

05:00

04-04-2017 Phase III Presentation 
Drawings

02:00

04-06-2017 Phase III Presentation 
Drawings

02:00

04-08-2017 Phase III Presentation 
Drawings

07:00

04-10-2017 Phase III Notebook 
Composition
Presentation 

Drawings

03:00

04-11-2017 Phase III Presentation 
Preparation

01:00

04-13-2017 Phase III Presentation 
Preparation

01:00

04-14-2017 Phase III Client Presentation 01:30

04-16-2017 Phase III Presentation 
Preparation

03:00

04-18-2017 Phase III I3 Presentation 00:30

Time Sheet
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Date Phase Task Time
04-20-2017 Phase IV Construction 

Documents
Codes

03:00

04-25-2017 Phase IV Construction 
Documents

Codes

03:00

04-26-2017 Phase IV Construction 
Documents

02:00

04-27-2017 Phase IV Budget 03:00

04-28-2017 Phase IV Budget
Notebook 

Composition

04:00

05-03-2017 Phase IV Budget
Notebook 

Composition

06:00

05-04-2017 Print and Bind 01:00

Total Time: 90:00

Time Sheet
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